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Technology is a crucial element that impacts human beings in several ways. Most businesses incorporate modern technology to improve their productivity (Attaran et al., 2019). LinkedIn is one of the social media platforms that are currently being used by many companies globally. This platform enables companies to develop their profile, define and promote their activities online. Most companies’ profiles entail aspects such as available jobs, overview, employees, and clients’ testimonials, among other variables. Companies should view the LinkedIn profiles of the competitors' employees and contact them during job openings to attract top talents, improve professional networking, and showcase their brand. 
One of the importance of viewing other employees’ LinkedIn profiles is to acquire new talents. Top talents utilizes LinkedIn to connect with potential employers (Duan et al., 2021).  A company is likely to access top talents from its market rivals by analyzing its LinkedIn profiles and contacting them during job openings. This platform enables companies to send messages to these employees after assessing their qualifications. Therefore, any company can target their competitors’ best employees and entice them to join their team.
A company should also view the LinkedIn profile of its competitors’ employees and also contact them when an opportunity emerges to improve their professional networking (Wheeler et al., 2019). Through such review and contacts, the company will develop closer links or relationships with these employees. Therefore, the company will quickly reconnect with these employees when in need.
Finally, this approach enables the company to showcase its brand. Since the company can easily update its profile, it can show these employees who they are through their page descriptions. Such contacts also allow the company to build its brand online (Prasanna & Fields, 2021). The company is also likely to indicate its strengths to attract these employees. This will be possible since these employees can quickly review their profile that emphasizes their strengths in detail.
In summary, Companies should view the LinkedIn profiles of the competitors' employees and contact them during job openings to attract top talents, improve professional networking, and showcase their brand. All of these variables are important because they can enhance the company’s competitive advantage. For instance, a company that can acquire top talents from its competitors will become more competitive since these individuals will improve productivity. 















[bookmark: _GoBack]References
Attaran, M., Attaran, S., & Kirkland, D. (2019). The need for the digital workplace: increasing workforce productivity in the information age. International Journal of Enterprise Information Systems (IJEIS), 15(1), 1-23. https://doi.org/10.4018/IJEIS.2019010101
Duan, W., Ba, S., & Zhang, C. (2021). Online Experimentation with Surrogate Metrics: Guidelines and a Case Study. In Proceedings of the 14th ACM International Conference on Web Search and Data Mining (pp. 193-201). https://doi.org/10.1145/3437963.3441737
Prasanna, D., & Fields, G. (2021). An Empirical Study On Social Media Conversation to Increase Brand Awareness: Startup Organization Context. Academy of Marketing Studies Journal, 25(4). https://www.researchgate.net/profile/Dillip-Parida-3/publication/352903967_AN_EMPIRICAL_STUDY_ON_SOCIAL_MEDIA_CONVERSATION_TO_INCREASE_BRAND_AWARENESS_STARTUP_ORGANIZATION_CONTEXT/links/60df0cbe299bf1ea9ed6be59/AN-EMPIRICAL-STUDY-ON-SOCIAL-MEDIA-CONVERSATION-TO-INCREASE-BRAND-AWARENESS-STARTUP-ORGANIZATION-CONTEXT.pdf
Wheeler, L. E., Garlick, R., Johnson, E., Shaw, P., & Gargano, M. (2019). LinkedIn (to) job opportunities: experimental evidence from job readiness training. Economic Research Initiatives at Duke (ERID) Working Paper, (289). http://dx.doi.org/10.2139/ssrn.3452249



